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Public Relations and

Corporate Communications
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Local Universities

FERBFYEEEL/IBERNDAB N \RLESEYENURE -
UTARIFARESXRE/BENAZER
The University of Hong Kong

BA
BNurs

The Chinese University of Hong Kong

BA Cultural Management

BSSc Journalism & Communication

The Hong Kong University of Science and Technology
BBA

City University of Hong Kong

BA Digital Television & Broadcasting / BA Media & Communication /
BA Translation & Interpretation

BBA / BBA Information Management
BSocSc (Hons) Public Policy & Politics

The Hong Kong Polytechnic University
BA (Hons) Fashion and Textiles

BSc (Hons) Enterprise Engineering with Management

Hong Kong Baptist University

BSocSc (Hons) Communication - Organizational Communication

BSocSc (Hons) Communication - Public Relations and Advertising

The Education University of Hong Kong

BEd (Hons) Business, Accounting & Financial Studies

YR ESIRRBHED T EHIFIAERE -

The above list is not exhaustive and only shows some of the examples.
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l)y HKU SPACE NCR
I INTERNATIONAL
I\ COLLEGE
o RHBAMALE
University of the Arts London
« ETEEHBTAS
Edinburgh Napier University
N
University of Hull
o THEMNASE
University of Western Australia
o FHEIBH AL
University of the West of England, Bristol
o SRHTFHE RS
Manchester Metropolitan University

®0c00c00000000000000000000000 000

BB ERE
(V) BINR B S EEE B

Through-train Pre-enrolment Scheme

Y A AE
Palm Swansea University

e Bachelor of Arts in Media and Communication

® Bachelor of Arts in English Language and Media
Siemew SRS AR

* x The University of New South Wales

® Bachelor of Media (Public Relations and Advertising)
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» Principles of Public Relations and Corporate
Communications
NHBR AR EA

» Practical Public Relations Writing in Chinese
and English

NEARIE (EEER)

* Introduction to Media and Communications
HAS ERE R G

* Media Publishing and Production
BB R R BUE

* Introduction to Marketing
%28

* Introduction to Management
EIREER

* Introduction to Academic English
BT 5B AR

* Information Technology Fundamentals
EBEH R

* English for Academic Purposes |
BTREE |

* Mathematics and Statistics for Daily Life
Applications
ERAfEE

Y BB EKIRSEE R REA RN B ERMAT 2R AMRAER
ERFIIAFEECES T EREEFANRE (RREOET) -

D 2
2020221FEABIERE + HK$57.000
SEGFIMBAR - ERGFEREBAARS

D LR
* BFER

(a) ELEEERFE
(b)) ELBESABELEE

HEEEES R

Gl

These are exempted courses under the Non-Local Higher and Professional
Education (Regulation) Ordinance. It is a matter of discretion for individual
employers to recognize any qualification to which these courses may lead

BiE GEAMEEREEHSE GRE) KH) - SLRIEBERERIE < ERIEEAIRE
RE R B ERIZAI @2 BRI (&K -

R
* Effective Public Relations Campaigns
ANHBAREERE
* Advertising: Principles and Practice
EERIBEER
* Fundamentals of Journalism
EpihEe
* Event Planning and Promotion
TEENRE R E
* Digital PR
LN
* Crisis Communication and Reputation Management

EHREEEE

¢ Advanced Chinese Language
AR
* English for Business
EEEE
¢ English for Academic Purposes |l
BT E
Experiential Learning Course
EREERE
¢ Public Relations and Corporate Communications Project

NEREFEREEGE

HES S M 5B 15,0007 © FHIEERBEREE -

BRI R AZER4 E & http://hkuspace.hku.hk/cc °
RERMEZBLRE - ABEATEAEREEIIERFFE -

P\ease refer to the College website for information.
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HKU SPACE is a non-profit making University company limited by guarantee.
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